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Social Media 101 
 

How to get maximum results 
from minimum effort! 
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Agenda 
 

• Introduction 
• Social Media 
• Facebook 
• Twitter 
• Questions 
• Resources 
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Introduction 
 

Jim Wright 
 

jamesdavidwright.com/oaas 
 

jim@jamesdavidwright.com 
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What is Social Media? 
 

It’s SOCIAL media …  

 

… not social MEDIA 

5 



Traditional Media: 
 

• Newspapers 
• Television 
• Radio 
• Posters 

 

“One-way communication” 
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Social Media: 
 

• Sharing and connecting 
• Relationships 
• Entertainment 
• Storytelling 

 

“Two-way communication” 
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Facebook: 
 

• Why use Facebook? 
• Personal Profile 
• Brand (Fan) Page 
• Groups 
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Facebook: 
 

Brand Page 
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Facebook: 
 

Personal or Brand? 
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Facebook: 
 

Your Page … 
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Page Checklist: 
 

 Brand (Fan) Page 
 Proper Category 
 Profile properly filled out 
 About (short description) 
 Custom URL 
 Profile Image 
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Page Checklist: 
 

 Cover Image (with description) 
 Social media buttons on site 
 Like Box on website 
 Great content! 
 Great content!! 
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Facebook: 
 

Your Page … 
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Profile Image: 
 

• Minimum 180 x 180px 
• This is your Brand Photo 
• Should be fairly static 
• Will appear beside your posts 
• Watch your edges 
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Cover Image: 
 

• Size is 851 x 315px 
• Fewer restrictions 
• Feel free to change it  
• Profile Picture will obstruct it 
• Remember the description 
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Cover Image: 
 

• Size is 851 x 315px 
• Fewer restrictions 
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Picture Help: 
 
 MS Office Picture Manager 
 http://www.picmonkey.com 
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    Social Media Buttons                                  Like Box 
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The “Like” 
 
 Why we want the “Like” 
 The Page vs. the Newsfeed 
 WIIFM? 
 What would you like? 
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Great Content: 
 

Writing for Social Media 
 

 WIIFM? 
 What would you like? 
 Remember … interaction 
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Content Tips: 
 

 Make it short and simple 
 Make it memorable 
 Make it interesting 
 Make it fun to read 
 Use Pictures 
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Use pictures 
 

 The eyes have it 
 53% more likes than average 
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Ask! 
 

 Ask for Like – 3x higher  
 Ask for Share – 3.3x higher 
 Ask for Comment – 7x higher 
 Use sparingly! 
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Content ideas: 
 

 Share what’s new 
 Ask a question 
 Fill in the blank 
 Photo Caption 
 Your Fair in the community 
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Content ideas: 
 

 Trivia 
 Personal stories 
 Fair Memories 
 Fair Facts: Did you know? 
 Gather information/surveys 
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Content ideas: 
 

 Timely/holiday/topical items 
 Share post from others 
 Be human 
 Promote events 
 What’s the competition doing? 
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Final Tips: 
 

 Respond to comments and 
questions … 

 … even negative ones 
 Remember voice and tone 
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Twitter 
 

 Quick Updates  
 News, Info, and Commentary 
 140 Characters 
 Messaging 
 Hashtags 
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Twitter 
 

This is an example of a tweet! You 
are allowed only 140 characters in 
a Tweet, so you need to be able to 
get your point across very quickly. 
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Twitter 
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Twitter 
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Twitter 
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Twitter 
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Twitter 
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Twitter 
 

42 



Twitter 
 

 Fast and immediate 
 Social 
 No more than 20% promotional 
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Twitter 
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Social Media 
 

 Emphasize the SOCIAL 
 Make it worth reading 
 Mix it up … have fun with it 
 Be human 
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Thank You! 
 

Jim Wright 
 

jamesdavidwright.com/oaas 
 

jim@jamesdavidwright.com 
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Questions? 
 

Jim Wright 
 

jamesdavidwright.com/oaas 
 

jim@jamesdavidwright.com 
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